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Safe Harbour

Thispresentationand the accompanyinglides(the & t NB & S y whiclih&ve heénpre&paredby GreenlamindustriesLimited
(the & / 2 Y LJI hAve Beandprepared solely for information purposesand do not constitute any offer, recommendationor
invitation to purchaseor subscribeor anysecuritiesandshallnot form the basisor be relied on in connectionwith anycontract
or binding commitment whatsoever No offering of securitiesof the Companywill be made exceptby meansof a statutory
offeringdocumentcontainingdetailedinformation aboutthe Company

ThisPresentationhasbeenpreparedby the Companybasedon information and datawhichthe Companyconsiderseliable,but
the Companymakesno representationor warranty, expressor implied, whatsoever,and no relianceshall be placedon, the
truth, accuracycompletenessfairnessandreasonablenessf the contentsof this Presentation ThisPresentatiormaynot be all
inclusiveand may not containall of the informationthat you may considermaterial Anyliability in respectof the contentsof, or
anyomissionfrom, this Presentations expresslyexcluded

Thispresentationcontainscertainforward lookingstatementsconcerninghe / 2 Y LJI fyt@ebasinesprospectsandbusiness
profitability, which are subjectto a number of risksand uncertaintiesand the actualresultscould materiallydiffer from thosein
suchforward looking statements Therisksand uncertaintiesrelating to these statementsinclude, but are not limited to, risks
and uncertainties regarding fluctuations in earnings, our ability to manage growth, competition (both domestic and
international),economicgrowth in Indiaand abroad,ability to attract and retain highly skilledprofessionalstime and costover
runs on contracts,our ability to manageour international operations,governmentpoliciesand actionsregulations,interest and
other fiscalcostsgenerallyprevailingin the economy Thecompanydoesnot undertaketo makeany announcementin caseany
of these forward looking statementsbecome materially incorrectin future or update any forward looking statementsmade
from time to time by or on behalfof the company
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About Us




Board Members

Sitting Right To Left

Mr. Shiv Prakash Mittal

Non Executive Chairman

Mr. Vijay Kumar Chopra

Independent Director

Standing Right To Lef

Ms. Sonali Bhagwati Dalal
Independent Director

Mr. Saurabh Mittal
Managing Director & CEO

Ms. Parul Mittal
Director Design & Marketing

Ms. Urvashi Saxena
Independent Director
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Management Team

Prashant Srivastava
Vice PresidentHR, CSR, 4

B L Sharma
President Plant
Operations

Alex Joseph
Sr. Vice President
Marketing

Ashok Sharma
Chief Financial Officer

Admin

Lokesh Dutt
Sr. Vice President
International Exports

Anuj Sangal
Country Head Sales Country Head Sales
Laminate & Allied Decorative Veneers & Floorin
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International Team

Vaibhav Sharma
Director, US & COO, U

DittakanTippawan VishaKapur
Director, Thailand COO0, APAC
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Values That Drive Us

p— Trust people to be reliable
and responsible and earn
their trust similarly

Trust
—

We encourage We value zerformancT
learning; creating Learning Performanc acrossc|loro ucts, people
and nurturing the and processes

talent
e e
_ _ Speed Team We achieve more by
We are quick to decid & Work collaboration with all
respond and execute § - Agility stakeholders; internal
and external
— —

GREENLAM INDUSTRIES LIMITED
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Current Economic Scenagandia

LISNJ LaCX LYRAIFQ&a D5t G2 3ANRG |0 T dH

India continues to lead the Global Consumer Confidence Iwitexa score of
136 in Q4 2016

India remained amongst the most favoured investment destinations of the
world

Consumer spending in India is expected to more than double by 2025

DNRPGgUK AY LYRAIFQ&a O2yadzYSNI YINJ SO ¢ 2dz
composition and increasing disposable incomes

Source: IMF, IBEF, Nielsomctad
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Current Economic Scenagéslobal

Recovery of Inflation rates in

Cyclical recovery in
advanced economies and

Global growth is pegged at investment, manufacturing,
3.5% in 2017 & 3.6% in 2018 and trade leading to pick up i

bottoming out of commodity
prices in recent months

as per IMF Global economic activity
favourable for global growth
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BEYOND
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READINESS

OPPORTUNITé
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Opportunities
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OPPORTUNITIES

Govts. Policy Initiatives Indian Real Estate IT & Other Office Parksll € Capita Income On 4
Sector Rise

V RERA Leadin : : : « . A
: eading to_ : V Sector is expected to V High demand for office] |V LY RA I Qa LJS NJ
iIncreased consolidation : : : )

: clock $180 Bn. by 2020 space by IT, ITeS, Retdil, income is estimated to
& strengthening of Real : )
Consulting & E cross Rs. 1 Lakh in
estate sector V Expected to contribut C 201617
V Swatch Bharat Abhiyan mpec e 0 contrivute ommerce
.. .. Ca.- uz L y RA |
V Smart Cities Mission to : : . :
V Office space absorptioh | V This is over 10% highey
propel urban growth N :
: V Significant growth in was 34 Mn. sq. ft. than Rs. 93,293
through infrastructure . - L :
overhaul Retail, Hospitality & across top 8 cities in reported during 2015

V Pradhan Mantri Avas Commercial real estate 2016 16

Yojana (PMAY)

Source: IBEF, CSO, IMF, Reuters, IMRB
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OPPORTUNITIES

Consumer Market Demand for Modern
Growth Homes

V Growing purchasing V

Growing Middle Class

Working Women

Segment

Spending Capacity

Increased V Growing Middle Class V In an interesting trend

power and rising
influence of social
media have enabled
Indian consumers to
loosen their purse
string

Indian consumption
market is expected to
grow at 7.1% during
FY202125 as against
6.7% during FY2012)

consciousness among
home owners for stylisk
interiors and aesthetic
indoors

V /| KIy3asS Ay |
perception leading to
an increase in spending
on Furniture, Fixtures &
also on Home Decor

JyV

consumer base who
look out for Quality
products at affordable
propositions

Rising incomes and
improvement in
infrastructure are
enlarging consumer
markets and
accelerating the
convergence of
consumer tastes

V They are spending a

Indian women are
becoming more
particular about the
needs for their home
luxury and its design

significant part of theirL
income and savings o
home decor

Source: IBEF, CSO, IMF, Reuters, IMRB
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OPPORTUNITIES

Luxury Market

wAaAy 3 | bl Influxof global lifestyle Rising Business confidenge| Propelling many middle
trends and growing income group individuals
aspirations
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OPPORTUNITIES

V Expected to reset the economy towards|a V Sectoral shift from unorganized to
higher growth trajectory and other long organized brand
term benefits V Faster delivery of products from one state
V Fiscal deficit of India set to reduce to another
V Reduction in Retail inflation V Narrowing the price gaps between
V Hence, increase in consumption power ¢f organized and unorganized thus makingjus
consumer more competitive
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OPPORTUNITIES
International Market

V Longterm prospects of emerging market economies have Improved
V Low interest rates in advanced economieading to revival of Housing market
V As per IMF, Global Economy is forecasted to grow at 3.6% & Emerging market at 4.8%

V Rising trend for better lifestyle, home interior and remodelling to augment demand

V Market Shareg We are not in top 3 position in several markets. We see this as an opportunity to increase
our share in these markets through right product mix

V Acceptance of Indian BramgdGreenlanbrand is gaining popularity among specifiers in International
markets due to product quality at par with international manufacturers at competitive price points

Source: IMF
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Readiness
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READINESS

Our Products

Laminate & Allied products Veneer & Allied

L aminates Compact Panel MEC Decorative Mikasa Mikasa
Veneer Floor Door

Standliradn(é‘,lom pact Natural
: _ : Veneer Engineered
Commodity to Lab Guardian Melamine Engineered %oor
Premium Restroom & Locker Faced Chip Teak Veneer Wood Eloor (Door Set +
products solutions Board .
. Engineered Frames)
Clads; exterior
Veneer
facade panels

A large portfolio of surfacing product catering to various segments across price points
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READINESS

Laminates & Allied Products

Manufacturing Capacity

Ready for the opportunity without

8.68Mn (Nalagarhg Himachal Pradesh)

Laminates & Compact Panel MFC
14.02Mn Sheets* 2.00Mn Sgm
5.34Mn (Behror¢ Rajasthan) (BehrorRajasthan)

*Largest in Asia

significant Capex
143%

6 Mn

Sheets

Sheets

Future Potential
Capacity Capacit

BEOND! |



READINESS
Laminates & Allied Products

Market Sizec 5000 Cr

- India Market Export from Indic
1050 Cr
v
Domestic Industry Export Market
3950 Cr
1050 Cr
650 1300 Cr | Bl s: ~35%Market
share in

share in Export

Organised Market

Domestic Market

Greenlam Greenlam
465 Cr 373cr
(Standalone basis)

Unorganised - Organised All figures in INR

GREENLAM INDUSTRIES LIMITED BE\( NDI I




READINESS
International Markets

4

Greenlam Eurppe 20%
Exports
Q1FY18 O

)
Greenlam g
| ' C35%
Exports E”mp ’
FY17
Oth@

India
Laminate Others 65%
Exports
INR 105@Crs

V Market Sizeg $7 Billion
V This market is growing by3%

V Greenlampresence in 100+ countries

V Our exports grew at a CAGR of 15% over the past 5 years

V Focus to consolidate and improve the depth in existing

markets, both in terms of volume and value

GREENLAM INDUSTRIES LIMITED
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OPPORTUNITIREADINESS: YOND
Veneer & Allied Products

Total Veneer Market Size

~10%Market share in 1,050 Cr

organised market

Greenlam

108 Cr 2000Cr
Teak Veneer Market Size Engineered Veneer Market Size

B UnOrganised Organised All figures in INR

GREENLAM INDUSTRIES LIMITED BE\( NDI I

Natural Veneer Market Siz

550 Cr




OPPORTUNITIREADINESS: YOND
Engineered Wooden Flooring

Manufacturing Capacity

| 1.00Mn Sgm LY RAL Qa

< < < <

<

Mikasar

REAL WOOD FLOORS

Market is estimated at ®1n sgm
Category is witnessing a-2%% growth
Only domestic manufacturer

Majority demand met through import

Increasing market reach with architect/designer
engagements

Increasing B2B outreach

Increase retail footprints through Exclusive
Display Centres

Demand will be driver by both renovation
market as well as new construction and
development

BEOND! |



OPPORTUNITIREADINESS: YOND
MikasaDoors & Frames

Mikasa:

V Total Wooden Door (including flush door) DOORSEFRAMES
market is estimated at 24mn annually

V Engineered Finished Door category is
witnessing a 225% growth

V First organised players providing
complete solution

V Increasing market reach with
architect/designer engagements

V Increasing B2B outreach

V Primary demand will be driven by new
construction and development

Manufacturing Capacity

Mikasa Door[ll ©-12Mn Doors LYRAI Q
(Behror- Rajasthan) Manufacturer

GREENLAM INDUSTRIES LIMITED BE\( NDI I



OPPORTUNITIREADINESS: YOND
Growth Potential with Limited Capex

: RevenueRs 938crs 2mn brownfield capacity Capacitycan be scaled
Laminates :> Capacity: 12nn sheets i:) added in June 2017 at ai:> up to 20Mn Sheet as per
Utilisation: 105% cost ofRs 28crs market demand scenario

RevenueRs 108crs
Capacity: 4.2nn sqmitrs
Utilisation: 31%

Decorative Veneer —>

Engineered Wood RevenueRs 18crs
Floor Capacity: 1.0nnsgmtrs

Utilisation: 7%

- 4D D RevenueRs 12crs
ngineered Door ( S Capacity: 120,000 units Yet to Unlock our true potential
sets and Frames) Utilisation: 12%

Note ¢ Consolidated Net Revenue for the year ended March 31, 2017

GREENLAM INDUSTRIES LIMITED BE\( NDI I



OPPORTUNITIREADINESS: YOND
Our Wide Distribution

11 Company owned large

2 state of the art Regional Distribution
Manufacturing Centres

Facilities

\V

14,000+Distributors,
Dealers & Retailers

¢ ' Manufacturing Base

/
e Branch Offices
Over500+sales 32 Branch e Regional Distribution
Professionals Offices Centres

BEOND! |



READINESS
Our Wide Network Is Our Strength

Global Footprints

Present inL 00+ 3 Company
| Countries Operated
o , . g = | | istribution Centre
o s ¥ LY
_ o
K e’ 13
| o® International
R Offices
4 overseas 100+
Employees

¢ |nternational Offices

BEOND! |



OPPORTUNITIREADINESS: YOND

Green Credentials

m == - /‘\ PEFC Certified )
: ¥/‘\; ) ’ ‘ This product is
] ANTI ) k ’ from sustainably

8 BACTERIAL &V managed forests and
GREENGUARD GREENGUARD | CAsiwares § SE ¢ conoled saces
A e FROGUET EERTIFED FOR N

LOW CHEMICAL EMISSIONS \_ PEFC/30-31-081 www.pefc.org p
UL COM/GG R4

4 :m )
EFSC

www.isc.org

FSC* ADDDS521
- )
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READINESS
Focus on strong FCF Generation & Return Ratios

Free Cash flow Return on Equit Return on Capital
(INR Crores) quity Employed

49 +830 ps
17.1% +970 bps 19.1%
e 15.4%
14.8%

0,
19 I 8.8% I 9.4% I

FY15 FY16 FY1l7 FY15 FY16 FY1l7 FY15 FY16 FY1l7

Based on consolidated financials. Free Cash Flow =[Bdri¢iationg Dividendg Long Term Repayment
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READINESS

Resilient in all market conditions

V Real estate has underperformed during the last 2 years
V Demonetization gave temporary setback to our channel partners with respect to demand & buying

V Despite disruption, our Laminate segment has manage to perform well with our true potential

Total Residential Unit Launched Vs Sales in Top 9 Cities Total Domestic Revenue in Laminate
(INR Crores)

1,08,226 1,07,013
436 465
396
73,433
65,789
51,550
-
Unit Launched Unit Sold FY15 FY16 FY17

DQ4FY14 mQ4FY15 mQ4FY16

SourceProptigerDatalabs

BEOND! |



Brand Marketing
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GROWTH OPPORTUNIREADINESSEYOND

360 Marketing
DIGITAL
Architects Residential

Interior Designer
Project Management
Consultants

Influencer Commercial

Corporates Houses

Condominiums
Independent Houses

EVENTS &
ACTIVATION

360

MARKETING

BRAND
STORES

Dealers Govt & Institutional Buyers

Contractors Builders & Developers

Carpenters h9aOi

Installers Retail chains EXHIBITIONS
Hospitality
Educational
v{wQa

GREENLAM INDUSTRIES LIMITED BE\( NDI I
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GROW UP TO WOOD

Mikasa

REAL WOOD FLOORS
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Greenlam

WOODEN Newspape
"FLOORS RS N
THAT THE TEST OF TIME

\STAND

GROW UP TO WOOD

Mikasar  \oopEN FOORS THAT STAND

TH E TEST OF T| /\/\E = PREMIUM REAL WOOD FLOORING WITH REAL DEALS

INSTALLATION SITE V! 'T &
ASSESS

COUPCN CODE MIKSOH' | GFFER VALID FOR 30 DAYS ONLY

e

itk dito b o orved kb o o kea el inysies. * Lo b onpen cods il 1 elln, Ansbaa o |

[: REFNLAN IIHIIVRIKIII ITH'I 150195, Marsin Manzil, 23, Berekhaman Road New Dehi - 110 ﬂﬂ ndi. | SIS <MIKASA> to 53030 1 Toll Froe No.: 1800-833-0004
AUTHORISED DEALERS | honsor9:30 o 10630 )
Meoww Delki ; DA AGENTIES. Kirti Nagor | OPFCNATURALS. Kird Nager | MAMALA PRESHAD, Sath Nebarekaar | Garagrom : INFERIAL DECOR. Sissrderper | Hoido: NODERHLIVING. Secar? | wmed basolbrocn | ubad baclke e

. Wo acknowledge that wesd 5 procous ond thersby oil Mikasa floors use thically Akl e Phare
sourcad wood withost dfsturbing the saterel belasce of sur bosuttfel ocosptiem. =y | (] App Store

PREMIUM REAL WOOD FLOORING WITH REAL DEALS

DISCOUNT ON ‘ SITE VISIT &
ACCESSORIES INSTALLATION ASSESSMENT

COUPON CODE MIKSOH.| OFFER VALID FOR 30 DAYS ONLY

* Use the coupon code te avall the effer. Avellablo et authertsed Mikasa deslers only. T&C apply.

S

PREMIUM REAL WOOD FLOORING WITH REAL DEALS

DISCOUNT ON INSTALLATION SITE VISIT &

L ]
™ ACCESSORIES ASSESSMENT
Mikasa

REAL WOOD FLOORS COUPON CODE MIK50H'| OFFER VALID FOR 30 DAYS ONLY

* Use the cowpon coda 1o avail the offar. Availabls at outherised Mikosa dsslers only. TAC apply.

GROW UP TO WOOD

AUTHORISED DEALERS
AUTHORISED DEALERS DEEPAK AGENCIES, Kirti Nogar | OPFC NATURALS, Kirti Nagar | JAWALA PARSHAD, New Delhi : DEEPAK AGENCIES, Kirti Nagar | OPFC NATURALS, Kirt Nagor | JAWALA PARSHAD, Kotlo Mubarakpur
Kotla Mubarakpur IMPERIAL DECOR, Sikanderpur | MODERN LIVING, Sector-9 Gurugram : IMPERIAL DECOR, Sikenderpur | Noida : MODERN LIVING, Sectar-9
SHS MIKASA> 1o 53030 Toll Freo No.: 1800-833-0004 (Mon-Sat 9:30 om f0 6:30 pm) www.mikasafloors.com | info@mikasafloors.com SHS <MIKASA> to 53030 Toll Free No.: 1800-833-0004

(Mon-Sat 9:30 am to 6:30 pm) www.mikesoflaors.com | info@mikasafloors.com 9 (] App Store

GREENLAM INDUSTRIES LIMITED BE\( NDI
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Nature, like all things, is sutpect to tme. Every passing aay, the wind the weather
and the climete ietrue their naellble imprint creating an enchanting habltet For
an cbode At echoes The aue of Aature, Decouweod brings to you the Distressed
Veneers collection for the first tme In hda The colection retains the beawtirul
Imperfections, accentuating the wood's natural beauty Wwith g littie touch of the
ADT Tecrnology. Caletrate the Dratine!
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P Greenlam Industries ltd
D. ™ I Greenlom

g Laminates come in a range of designs, are easy to maintain and even easier to
install. Here's a quick DIY on how to decoratively laminate your furniture:
https://Inkd.in/fgj8-3g

GREENLAM

Digital Presence
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GROW UP TO WOOD

FOR A NEW
BEGINNING,

10 VARANTS 10 VARANTS 30 VARANTS

Mikasar

REAL WOOD FLOORS

For a real experience with reol wood, EIEEEIVIEERVERPEKIKI 10 downlood the Mikasa brochure, (QERSETREEERER-R RS

Downlood Mikasa App f

¥ | 8 | www.mikosalioors.com | inloBmikasalloors.com
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PRESENTING

BDISTRESSED

deconwood

PREMIUM VENEERS

NATURAL | TEAK ENGINEERED

‘write to us at info@decowoodueneers.com
log on to www.decowooduveneers.com
For more details contact the Decowood expert: 9818040684
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GREENLAM INDUSTRIES LIMITED
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Industries Limited

Where dreams do stand a chance,
and our heads are held high.

Where liberty makes each
of us fly high.

A blend of triumph,

success ond creation.

It is a place we call
our nation.

GREENLAM WISHES YOU A

%@ﬁ%ﬁ;

A ©Mikasa

‘www greaniamindustries com
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Meets & EngagementsArchitect Connect

| Vv

ANINTERACTIVE TALK BY MR. ANGELO

- | T .

INCA Kvamon




Meets & EngagementsArchitect Connect
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Meets & EngagementsContractors, Fabricator & Installers Connect
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Meets & EngagementsContractors, Fabricator & Installers Connect
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Meets & EngagementsCarpenter Meets & Training Program
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Meets & EngagementsDealer Connect

Greenlam
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Meets & EngagementsDealer Connect
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GREENLAM (o
WELCOMES £
ALL FAMILY
MEMBERS
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International ExhibitiogL b ¢ 9 w % { GERMANY
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