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Greenlam rediscovers the joy of celebration in new Diwali film

hutney, highlights tho enduring spirit of
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Highlights

= Greenlarn Industries has released a new Diwall film tithed 'Divwall alwans finds its way, which emphasizes the festivals trus
maeaning thiough tha story of a voung couple and their aldedy nesghbar

= Parul Mittal, Director of Groenkam kndustries, stated that the film alms to celebrate the essence of Dewall, highlighting its power to
g warmTh, hogse, and oy into our lves, regandioss of CroumETances

« Surjo Dut, Chied Creative Officer at Dentsu Creative Webchutney, noted that the film reflects a fundamental truth about moderny
youth and thalr conmnpetian 1o traditions, as they rediscover joy when celebaating with family and friends

homes. To your hearts.”

Conceptualised by Dengsu Creative Webchutney and directed by Kshiteel Dua, the narrative follows a young couple
whose quiet Diwali moming is ransformed when an elderly neighbor's simple gesture sparks a conversation about the

festival’s true meaning,

Inspired by this moment, the couple rediscovers the joy of celebration, embracing laughter, connection, and tradition
with renewed enthusiasm. The film emphasises that Diwali transcends rirvals, focusing instead on the light of hope,

the warmth -;;-r'll:sf;q‘ltwr.mﬂss. and the F.:ldurilw. proer of love,

Through gentle storvtelling, Greenlam portrays how generations inspire one another to keep the festival’s spirit alive,

reminding viewers that Diwali’s light abways finds a way to illuminate lives.

Speaking on the launch of the film, Paml Mitial, director, Greenlam Industries, said, “At Greenlam, we believe that
Diineali is mot just a festival, but a celebration of bonds, love and shared joy. Through this film, we wanted o share a
message that resonates universally that no matter the circumstances, the light of Diwali always finds its way. It has the
power 1o bring warmth, hope and joy into our lives and that is the essence we wish to celebrare with everyvone this
festive season.”

Commenting on the campaign, Surjo Dutt, chief creative officer at Dentsy Creative Webchutney, said, *We discoverad

a fundamental truth about modern youth and, using Greentam’s rele in their homes, ransformed it into a

heartwarming, feel-good story about a new-age couple celebrating the joy of their own space this Diwali”

Anand, managing partner, Dentsu Creative Webchutney, added, *This film iz an ode to the way culture
transforms with each generation. We wanted to tell a story that feels authentic to today’s youth, who may resist or
reinterpret traditions, yver inevitably rediscover their joy when family, friends and festivities come together. Ar Dentsu,
we believe in crafting stories that resonate with societal truths and spark emotion—and this film is & true reflection of
that.

Warch the film here:

rated Together | Happy Diwali from Gres
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New-age Diwali Campaign By Greenlam & Dentsu Celebrates Shared
Joy & Family Bonds
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A modern Déwadl tale Bhat colelrates bords, shased joy. and the emotional essence of the fertival across penerations
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Grewnlam Industries, in collaboration with Dentsu Creative Webchutney, has released a new Diwal campaign Utied Dewal Always Finds s Way'
Thee fidrm portrays the festival as mare than rituals, hbaghbghtng i1 a5 an emobon that unites People JCrOSS Qeneralions
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Greenlam releases a heartwarming Diwali film: ‘Diwali always
finds its way’

Adguity Bureau | 1 month ago Views: 653
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Greenlam Industries, India’s leading integrated substrate and surface solutions brand, has unvelled a special Diwall film to
cetebrate the festhval of lghts. With the message, “Diwall always finds its way. To your homes. To your hearts”, the film
beautifully captures the timeless spiril of the festival, reminding us that Diwali is not confined to rituals or festivitias alona, bul is
an amation that louches lives in countless ways,

Conceplualized Denstu Creative Webchutney and directed by Kshitee] Dua the film beautifully encapsilates the joy,
logetherness, and warmth that Diwali brings. It follows the story of a young couple whose quiet Diwall morning is transformed by
a simple gesture from their elderly neighbour, sparking a heartlelt conversation about what the festival truty means, This
momant inspires them o rediscovar the magic of Diwal - the laughter, the chaos, the bonds, and embrace the calebration with
renewed love and enthusiasm. The film gently shows how traditions and emolions are carried forward, with the older genaration
inapiring the youngar to keep the fastival's spirit aiive with the same warmith and enargy.

Going bevond lamps, sweets, and sparkling décor, the film focuses on what truly makes Diwali extraordinary: the light of hope,
the bonds of togetherness, and the joy of giving and receiving love. With warm visuals and an uplifting story, it reinforces that the
light of Diwali can never be dimmad, it will abways find a way to lluminate our ves,

When Diwaliis C rated Together | Happy Diwali from Greenlam

Spaaking on the launch of the film, Parul Mittal, Director, Greenlam Industries, said: “At Greenlam, we beliave that Diwall is
not just a festival, but a celebration of bonds, love, and shared joy. Through this film, we wanted to share a message that
resonates univarsally that no matter the circumstances, the light of Diwali always finds its way. It has the power to bring warmth,
hope, and joy into our Iives, and that is the essencea we wish to celebrate wilh evenyone this lestive season,”

Commenting on the campaign, Surjo Dutt, CCO Dentsu Creative Webchutney, said - “We discovered a fundamental
truth about maodern youlh and, using Greanlam's role in thair homes, transformed it into a heartwarming, feel-good story aboul a
new-age couple celebrating the joy of thelr own space this Diwall.”

Ujjwal Anand, Managing Partner, Dentsu Creative Webchutney, added - “This film is an ode to the way culture ransforms
with each generation. We wanted to tell a story thal feeds authentic to today’s youth, who may resist or relnterprel traditions, yet
inevitably rediscover thair joy when family, friends, and festivities come logather, At Dentsu, we believe in cratting stories that
resonate with societal truths and spark emotion—and this film is a true reflection of that.

It Is a celebration of tegetherness, cultural confinuity, and the simple joys that define Indian festivals. It beautifully bridges
generational attitudes—acknowledging that while traditions evolve, the essence of Diwall remains unchanged: a time for light,
love, and conneclion.”
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Greenlam'’s latest Diwali campaign
celebrates love and connection

The campaign conceptualised by Dentsu Creative Webchutney celebrates Diwali’s enduring
warmth and emotional connection.

_a.faqs! news bureau @ & Follow Us o @ o @

@ Home Feels Complete When Diwali is Celebrated Together | Ha...

Watch on I YouTube

Dentsu Creative Webchutney and Greenlam Industries have released a new festive
campaign titled ‘Diwali Always Finds Its Way', celebrating the emotional essence of Diwali

and its power to bring people together.

The film, conceptualised by Dentsu Creative Webchutney, tells the story of a modern-day
couple and their journey back to connection and togetherness. It moves beyond
traditional festive narratives, focusing on the idea that Diwali is not just a ritual but a

feeling — one that finds its way into every home and relationship.

Parul Mittal, director, Greenlam Industries, said: "At Greenlam, we believe that Diwali is
not just a festival, but a celebration of bonds, love, and shared joy. Through this film, we
wanted to share a message that resonates universally that no matter the circumstances,
the light of Diwali always finds its way. It has the power to bring warmth, hope, and joy
into our lives, and that is the essence we wish to celebrate with everyone this festive

season.”

Surjo Dutt, CCO, Dentsu Creative Webchutney, said: “We discovered a fundamental truth
about modern youth and, using Greenlam's role in their homes, transformed itinto a
heartwarming, feel-good story about a new-age couple celebrating the joy of their own

space this Diwali.”

Ujjwal Anand, managing partner, Dentsu Creative Webchutney, said: “This film is an ode
to the way culture transforms with each generation. We wanted to tell a story that feels
authentic to today’s youth, who may resist or reinterpret traditions, yet inevitably
rediscover their joy when family, friends, and festivities come together. At dentsu, we
believe in crafting stories that resonate with societal truths and spark emotion, and this

film is a true reflection of that.”

The campaign’s visuals and tone emphasize emaotion over spectacle, portraying Diwali as

a timeless celebration of love, renewal, and human connection.
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Greenlam Industries releases Diwali
film ‘Diwali always finds its way’
celebrating festive togetherness

By News Desk Team - Oclober 720

| I.SI‘-?‘: n n
sk

Ergemam

Greenlam Industries, an integrated substrate and surface solutions
brand, has unveiled a special Diwali film to celebrate the festival of
lights. With the message, "Diwali always finds its way. To your homes.
To your hearts”, the film captures the spirit of the festival, reminding
audiences that Diwali is not confined to rituals or festivities alone, but is
an emotion that touches lives in countless ways.

Conceptualized by Dentsu Creative Webchutney and directed by Kshiteej Dua, the film
encapsulates the joy, togetherness, and warmth that Diwali brings. It follows the story of a
young couple whose quiet Diwali morning is transformed by a simple gesture from their
elderly neighbour, sparking a conversation about what the festival truly means. This
moment inspires them to rediscover the magic of Diwali - the laughter, the chaos, and the
bonds - and embrace the celebration with renewed love and enthusiasm. The film shows
how traditions and emotions are carried forward, with the older generation inspiring the
younger to keep the festival’s spirit alive with the same warmth and energy.

Going beyond lamps, sweets, and décor, the film focuses on what makes Diwali special: the

light of hope, the bonds of togetherness, and the joy of giving and receiving love. With
warm visuals and an uplifting story, it reinforces that the light of Diwali can never be

dimmed and will always find a way to illuminate lives.

Parul Mittal, Director, Greenlam Industries said, "At Greenlam, we believe that Diwali
is not just a festival, but a celebration of bonds, love, and shared joy. Through this film, we
wanted to share a message that resonates universally that no matter the circumstances,
the light of Diwali always finds its way. It has the power to bring warmth, hope, and joy
into our lives, and that is the essence we wish to celebrate with everyone this festive

season.”

Surjo Dutt, CCO, Dentsu Creative Webchutney said, "We discovered a fundamental
truth about modern youth and, using Greenlam's role in their homes, transformed it into a
feel-good story about a new-age couple celebrating the joy of their own space this Diwali.”

Ujjwal Anand, Managing Partner, Dentsu Creative Webchutney said, "This film is an
ode to the way culture transforms with each generation. We wanted to tell a story that
feels authentic to today’s youth, who may resist or reinterpret traditions, yet inevitably
rediscover their joy when family, friends, and festivities come together. At Dentsu, we
believe in crafting stories that resonate with societal truths and spark emotion—and this

film is a true reflection of that.”

Ujjwal Anand added, "It is a celebration of togetherness, cultural continuity, and the
simple joys that define Indian festivals. It bridges generational attitudes—acknowledging
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Campaigns We Like | Brands bring
home the light with emotionally
charged, culturally rich Diwali
campaigns

By The News Desk - Ociober
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This Diwali, brands across industries are lighting up screens and hearts
with campaigns that go far beyond festive clichés. From heartwarming
stories of empathy and acceptance to playful musical twists and tech-
powered celebrations, 2025’s Diwali advertising landscape is a vibrant
blend of emotion, innovation, and cultural relevance. Whether it's a
fouching moment of nostalgia, a redefined family dynamic, or a digital
diya shared across cities, these campaigns reflect how Indian brands
are tapping into the timeless spirit of togetherness, while embracing the
evolving ways people connect, celebrate, and care. Here's a look at
how leading names are bringing the light home this season.

Greenlam’s Diwali film celebrates the light that always finds its
way

Greenlam Industries has released a heartfelt Diwali film, "Diwali Always Finds Its Way. To

Your Homes. To Your Hearts,” created by Dentsu Creative Webchutney and directed by
Kshiteej Dua. The story follows a young couple whose quiet morning turns into a warm
celebration after a thoughtful gesture from their elderly neighbour rekindles their festive

spirit.
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GCREENLAM CELEBRATES ENDURING DIWALI WARMTH WITH
NEW FESTIVE FILM

The film highlights how traditions and emotions pass on, with elders inspiring the
young to keep the festival's warmth and spirit alive

BY TEAM IMPACT o @ o @
& Published: Cct & 2025 532 AM @

Greenlam Industries has unveiled a Diwali film to celebrate the festival of lights with the

message, “Diwali always finds its way. To your homes. To your hearts.”

Conceptualised by Dentsu Creative Webchutney, directed by Kshiteej Dua and produced
by Mac Productions, the film encapsulates the joy, togetherness, and warmth that Diwali
brings. It follows the story of a young couple whose quiet Diwali morning is transformed

by a simple gesture from their elderly neighbour, sparking a conversation about what the

festival truly means.

The film shows how traditions and emotions are carried forward, with the older
generation inspiring the younger to keep the festival's spirit alive with the same warmth

and energy.

@ Home Feels Complete When Diwali is ...

Watch on BB YouTube

Speaking on the launch of the film, Parul Mittal, Director, Greenlam Industries, said, “At
Greenlam, we believe that Diwali is not just a festival, but a celebration of bonds, love,
and shared joy. Through this film, we wanted to share a message that resonates
universally that no matter the circumstances, the light of Diwali always finds its way. It has
the power to bring warmth, hope, and joy into our lives, and that is the essence we wish to

celebrate with everyone this festive season.”

Commenting on the campaign, Surjo Dutt, CCO Dentsu Creative Webchutney, said,
“We discovered a fundamental truth about modern youth and, using Greenlam's role in
their homes, transformed it into a heartwarming, feel-good story about a new-age couple

celebrating the joy of their own space this Diwali.”

Ujjwal Anand, Managing Partner, Dentsu Creative Webchutney, added, “This film is an
ode to the way culture transforms with each generation. We wanted to tell a story that
feels authentic to today's youth, who may resist or reinterpret traditions, yet inevitably
rediscover their joy when family, friends, and festivities come together. At Dentsu, we
believe in crafting stories that resonate with societal truths and spark emotion and this

film is a true reflection of that.”
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Greenlam Industries

Greenlam Industries, a surface solutions brand, has launched a special Diwali film
celebrating the true essence of the festival of lights. With the message “Diwali always
finds its way. To your homes. To your hearts,” the film reminds viewers that Diwali is
more than just rituals or decorations—it’s an emotion that connects people.

Conceptualized by Dentsu Creative Webchutney and directed by Kshiteej Dua, the film
tells the story of a young couple whose quiet Diwali morning takes a warm turn after a
thoughtful gesture from their elderly neighbour. This simple moment sparks a heartfelt
exchange about the deeper meaning of the festival, inspiring the couple to rediscover the
joy, laughter, and togetherness that make Diwali special. The film beautifully highlights
how traditions and emotions are passed down through generations, keeping the spirit of
Diwali alive with love and light.

@ Home Feels Complete When Diwali is Celebrate...

Watch on 3 Youlube
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Dentsu Creative Webchutney & Greenlam
Industries Launch ‘Diwali Always Finds Its
Way' Campaign

@ Limns. OopoEe
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TLDR: Dentsu Creative Webchutney and Greenlam Industnes launched a heartwarming Diwali

campargn titled Thwah Always Finds Its Way', emphasizing the festivals emotional essence

one of the waor

Dentsu Creative Webchutney and Greenlam Industnes, 's leading lam
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brate the spirit of Diwali in their new heartwarming campaign ti

Always Finds its Way". The film beautifully captures the festivals timeless essence, reminding

audiences that Diwali is mare than just rituals - it is an emo that finds it r homes and

nearts,

Conceptualized by Dentsu Creative Webchutney, the story follows a modern-day couple and their

emotional journey that ultimately leads them to celebrate Diwali together. The film goes beyond the
clichés of festive communication, portraving Diwali as a powerful emotion that unites generations

and hearts

Link to the film:

Watch on I8 Youlube

paign, Parul Mittal, Direct

Speaking on the car or, Greenlam Industries commented, “At Greenlam, we

believe that Diwali is not just a festival, but a celebration of bonds, love, and shared joy. Through this
film, we wanted to share a message that resonates universally that no matter the circumstances, the

light of Diwal always finds its way. It has the power to bning warmth, hope, and joy into our lives, and

that is the essence we wish to celebrate with everyone this festive season

Commenting an the campaign, Surjo Dutt, CCO Dentsu Creative Web aid, "We discovered a

fundamental truth about modern youth and, using Greenlam's role in their homes, transformed it into
a heartwarming, feel-good story about a new-age couple celebrating the poy of their own space this

Driwali.

al Anand, Managing Partner, Dentsu Creative Webchutr

y added, “This film is an ode to the way

culture transforms with each generation. We wanted to tell a story that feels authentic to today's

youth, who may resist or reinterpret traditio et inevitably rediscover their joy

[r:P:'rIs_ and festivities come !‘I'::_;E"._!‘Fr At dentsu, we believe in craf ng stones that resaonate with

societal truths and spark emaotion, and this film is a true reflection of that.”
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@ Home Feels Complete When Diwali is Celebrated Together | ...

Watch on 2 YouTube

Greenlam Industries’ 'Home Feels Complete When Diwali Is Celebrated Together' campaign.

Greenlam Industries has rolled out a campaign 'Home Feels Complete When Diwali |s Celebrated
Together', which captures the timeless spirit of the festival, reminding that the festival is not
confined to rituals or festivities alone, but is an emotion that touches lives in countiess ways.

Conceptualised by Dentsu Creative Webchutney, the campaign consists of an ad film. It follows the
story of a young couple whose quiet Diwali morning is transformed by a simple gesture from their
elderly neighbour, sparking a heartfelt conversation about what the festival truly means. This
moment inspires them to rediscover the magic of Diwali - the laughter, the chaos, the bonds, and to
embrace the celebration with renewed love and enthusiasm. The film ends by showcasing how
traditions and emotions are carried forward, with the older generation inspiring the younger to keep
the festival’s spirit alive with the same warmth and energy.

What we think about it: The film captures Diwali's warmth through an intimate, relatable story that
feels emotionally genuine and beautifully shot. However, while the sentiment lands, the brand’s role
feels peripheral, making the message linger more as a festive short film than a distinct Greenlam
Industries statement.

Parul Mittal, director, Greenlam Industries, said, "At Greenlam, we believe that Diwali is not just a
festival, but a celebration of bonds, love, and shared joy. Through this film, we wanted to share a
message that resonates universally: that no matter the circumstances, the light of Diwali always
finds its way. It has the power to bring warmth, hope, and joy into our lives, and that is the essence
we wish to celebrate with everyone this festive season.”

Surjo Dutt, CCO, Dentsu Creative Webchutney, added, "Woe discovered a fundamental truth about
modern youth and, using Greenlam's role in their homes, transformed it into a heartwarming, feel-
good story about a new-age couple celebrating the joy of their own space this Diwali”

Ujjwal Anand, managing partner, Dentsu Creative Webchutney, said, “This film is an ode to the way
culture transforms with each generation. We wanted to tell a story that feels authentic to today's
yvouth, who may resist or reinterpret traditions, yet inevitably rediscover their joy when family,
friends, and festivities come together. At Dentsu, we believe in crafting stories that resonate with
societal truths and spark emotion—and this film is a true reflection of that.

CREDITS:

Client: Greenlam Industries

Agency: Dentsu Creative Webchutney

Production house: Mac Productions

Director: Kshiteej Dua

Producer: Mcalister Peter

Story: Moumita Pal (NCD, Dentsu Creative Webchutney)
Editing: Mohd Firoj Aalam

Grade: Augustine Noronha

Source: MANIFEST MEDIA
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Greenlam's Diwali Film Celebrates Love, Light, and Generational Togetherness

‘Diwali always finds its way' captures the emotional essence of the festival

b Bt R 0000

Greenlam

Industries Limited

Greenlam Industries has released a heartwarming Diwali film that explores how the spirit of the festival

transcends rituals, finding its way into homes and hearts.

Conceptualized by Dentsu Creative Webchutney and directed by Kshiteej Dua, the film follows a young
couple whose quiet Diwali morning is transformed by a simple gesture from their elderly neighbour. What
begins as a moment of kindness evolves into a heartfelt conversation about the meaning of Diwali—

prompting the couple to rediscover the joy, chaos, and warmth that define the celebration.

With the message, "Diwali always finds its way. To your homes. To your hearts, " the film goes beyond
lamps and décor, focusing on the emotional core of the festival: hope, connection, and shared joy. It
gently portrays how traditions are passed on, with older generations inspiring the younger to keep the

spirit alive.

Speaking on the launch, Ms. Parul Mittal, Director, Greenlam Industries, said, “At Greenlam, we believe
that Diwali is not just a festival, but a celebration of bonds, love, and shared joy. Through this film,
we wanted to share a message that resonates universally—that no matter the circumstances, the
light of Diwali always finds its way. It has the power to bring warmth, hope, and joy into our lives,

and that is the essence we wish to celebrate with everyone this festive season.”

Surjo Dutt, CCO, Dentsu Creative Webchutney, added, “We discovered a fundamental truth about
modern youth and, using Greenlam's role in their homes, transformed it into a heartwarming, feel-

good story about a new-age couple celebrating the joy of their own space this Diwali.”

Ujjwal Anand, Managing Partner, Dentsu Creative Webchutney, said, “This film is an ode to the way
culture transforms with each generation. We wanted to tell a story that feels authentic to today’s
youth, who may resist or reinterpret traditions, yet inevitably rediscover their joy when family,

friends, and festivities come together.”

The film is a celebration of cultural continuity and emotional resonance—reminding viewers that while

traditions may evolve, the essence of Diwali remains unchanged: a time for light, love, and connection.
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50 Diwali campaigns celebrating the
spirit of the festival

Each year, brands flood screens with storytelling, and we list the top 50 Diwali campaigns capturing the
festival's essence through diverse creative narratives.

Social Samosa
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There is a palpable anticipation that sweeps through the country in the weeks leading up to

Diwali, a shared, almost collective holding of breath. Every school kid counts down the days to
the holidays, every corporate worker anticipates the bonus, and for people like me, staying
away from family in a different city, the calendar on my desk becomes a cherished countdown.
I find myself checking it every day, just to reassure myself that the festival is near and I will
soon be home to the comfort of familiar faces, the smell of mithai, and the chaos of family

celebrations.

This universal yearning for homecoming, nostalgia, and connection is precisely the emotional
landscape that brands strive to capture annually. The festive season is not just a peak sales
quarter; it is a marathon of creative sentiment, where brands run to win the hearts and the

spending power of the audience.

Each year, we witness a flood of advertising, where storytelling is elevated to an art form,
featuring narratives that range from tear-jerking reunions to different ways of celebrating.

These videos are designed not just to sell products but to tap into our cultural sentiments.

This Diwali, brands like Swiggy and Noice took a refreshing turn from the usual emotional
advertising route. Swiggy's campaign brought together some of the internet’s most viral
creators, a mix of comedians and relatable digital faces, to deliver a quirky, laughter-filled take
on festive chaos. Similarly, Noice reunited AIB’s Tanmay Bhat and Rohan Joshi for an
unapologetically 'Honest Diwali party’ that ditched the glossy, perfect family gatherings we've

Erown accustomed to.

Both brands celebrated the festival in their own offbeat way, by embracing modern, digital-age
humour and self-aware storytelling that connects instantly with the online generation tired of
repetitive festive tropes. Instead of tugging at heartstrings, it leaned into the real and hilarious

side of Indian celebrations.

In this article we list the top 50 Diwali campaigns by the brands, charting this annual creative

race to capture the very essence of the festival,
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Greenlam releases Diwali film

Conceptualised by Denstu Creative Webchutney and directed by Kshiteef Dua

@ OUR STAFF £] E in

Greenlam Industries, the surface solutions brand, has unvedled a special Diwali film with the message ‘Diwali always finds its way. To your homes. To your bearts’. The film has
been rmr:phu!lmd by Densto Creative Webchutney and demected by Kshl'h.‘fj Dhaa

Speaking on the launch of the film, Parul Mittal, Director, Greenlam Industries, sasd: “A Greenlam, we belisve that Divwali is not just a festival, but a celebration of bonds, love,
and shared joy. Throagh this film, we wanted fo share 3 message that resonates unoversally that no matter the circumstances, (he light of Divwals always finds s way, 1t has the
power 1o bemg warmth, hope, and joy into our lives, and that iz the essencs we wigh 1o celebrate with everyone thas festive season ™

Commentmg on the campaign, Surjo Dutl, OO0 Dentsu Creative Webchutney, adde: “We discovered a fundsmental truth about modem youth and, wang Greenlam’s role m tvear
honaes, transformed it inte & heartwarming, feol-gocd story about & new-age couple celebrating the joy of their own space this Diwali."
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The Great Diwali Shopping Reboot

Diwali has become foelia s anderoes (i equal party, fith and Soamee, wiites Kinal Siha

nEoe
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India’s Festive Spending Plans 2025
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Marketing Mind

Greenlam Releases Heartwarming
Diwali Film ‘Diwali Always Finds Its

Way’

. MM Dosk | Advertising, Compaig X1

Greenlam Industries has released its new Diwali film, ‘Diwali Always Finds Its
Way', celebrating the festival's timeless message of warmth and togetharness.
Conceptualised by Dentsu Creative Webchutney and directed by Kshiteej Dua,
the film hos portrayed how Diwali tronscends rituals to become an enduring
emotion that touches lives in countless ways.

The story has followed a young couple whose quiet Diwali morning has taken a
heartwarming turn after a small gesture from their elderly neighbour sparks a
reflection on what the festival truly means. Inspired by the moment, they have
rediscovered the joy of Diwali, its laughter, chaos, and bonds, embracing the
celebration with renewed love and energy.

As par the campaign, the film has gone beyond lights and décor to focus on the
spirit of hope, giving, and emotional connection that defines the festival. Produced
by Mae Productions, the film has aimed to show how traditions and emotions
continue to flow across generations, keeping the light of Diwali alive in every
horme,

@ Home Feels Complete When Diwaliis C...

Watch on I Youlube

Parul Mittal, Director, Greenlam Industries, said, "At Greenlam, we believe that
Diwali is not just a festival, but a celebration of bonds, love, and shared joy.
Through this film, we wanted to share a message that resonates universally that
no matter the circumstances, the light of Diwali always finds its way. It has the
power to bring warmth, hope, and joy into our lives, and that is the essence we
wish to celebrate with everyone this festive season.”

Surjo Dutt, CCO, Dentsu Creative Webchutney, soid, "We discovered o
fundamental truth about modern youth and, using Greenlam’s role in their homes,
transformed it into a heartwarming, leel-good story about a new-age couple
celebrating the joy of their own space this Diwali”

Ujjwal Anand, Managing Partnar, Dentsu Creative Webchutney, added, “This film is
an ode to the way culturae transforms with @ach generation. We wanted to tell a
story that feels guthentic to today's youth, who may resist or reinterpret traditions,
yat insvitably rediscover their joy when family, friends, and festivities come
together. At Dentsu, we believe in crafting stories that resonate with socletal truths
and spark emotion—and this film is a true reflection of that.”



Sociapa News

Greenlam Diwali Campaign 2025:
Celebrating Love, Connection, and Home

Greenlam’s Diwali campaign 2025, ‘Diwali Always Finds Its Way,” highlights emotional connections,

togetherness, and home transformation for a meaningful festive celebration.

ﬁ Prakhar

Jrjol-]fe

Greenlam Diwali Campaign 2025: Light, Love, and Laminates

Greenlam Industnies has launched its Diwali 2025 campaign, fitted “Diwali Always Finds Its Way"”,
conceptualized by Dentsu Creative Webchutney. The campaign focuses on the emotional essence of Diwali,
celebrating love, human connection, and the warmth of home. Unlike traditional festive campaigns centered on
lights and fireworks, Greenlam emphasizes how Diwali brings people tegether, even in today's fast-paced lifestyle.

@ Home Feels Complete When Diwali is C..

Watch on 1B YouTube

Modern Love Stories in Festive Spaces

The campaign follows a contemporary couple navigating the challenges of modem life. Amid busy schedules and
digital distractions, the couple rediscovers the joy, wamith, and emotional connection Diwali represents. The slory
highlsghts that Diwali isn't just a festival—it's a moment that rekindles relationships and nuriures bonds, aligning
perfectly with Greenlam's message of connection and home-ceninc celebrations.

Transforming Homes into Spaces of Togetherness

Greenlam showcases how thoughtfully designed interiors and high-quality laminates can turn any house into a
welcoming, festive space, The camipaign subtly reinforces that homes play a central role in creating meaningful
Diwali experiences. From stylish laminates to cozy living areas, Greenlam emphasizes how design can enhance
celebration, makang every home a hub of warmth, love, and festive joy

Emotional Storytelling Meets Visual Appeal

The campaign priontizes emolion over spectacle. Warm lighting, vibrant décor, and inviting interiors capture Diwali's
true spirit. By focusing on authentic storytelling rather than flashy visuals, Greenlam connects with audiences
seeking genuing celebration expenences. The visuals communicate that Dreali is about refationships and shared
happiness, not just decorations or gifis

Insights from Greenlam and Creative Partners

Parul Mittal, Director at Greenlam Industries, said, “Diwali is about love, connection, and shared joy. Our campaign
aims to show that the hght of Diwali reaches hearts, no matter how busy life gets.”

Surjo Dutt, CCO at Dentsu Creative Webchutney, added, “Modem youth value meaningful connections and
personal spaces. Using Greenlam's role in homes, we crafted a story about a couple celebrating their own space
this Diwali—highlighting emations, warmth, and authenticity.”

Why This Diwali Campaign Works

The Greenlam Diwali 2025 campaign resonates because it merges modem lifestyle insights with traditional
festival values. It positions Greentam as a brand that not only provides quality laminates but also understands the
emoticnal role homes play during celebrations, The campaign appeals to audiences locking for inspiration in home
décor, interior transformation, and meaningful festive expenences.

By emphasizing love, home, and connection, Greenlam effectively enhances its brand relevance dunng Diwali
while creating shareable, memorable content.

Takeaway: Diwali Beyond Lights

Greentam's “Diwali Atways Finds Its Way” campaign redefines festve storytelling by highlighting emotional
connection, togetherness, and home-centric celebration, It demonstrates that a well-designed, warm home and
heartfelt moments make Diwali truly special, The campaign blends emotional appeal with practical brand
messaging, ensuring it stands out in both consumer engagement and search visibdity,
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Greenlam releases a heartwarming Diwali film:
‘Diwali always finds its way’

¥ Aurheor LTI
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Watch on I YouTube

MNational, October 07, 2025: Greenlam Industries, India’s leading integrated substrate
and surface solutions brand, has unveiled a special Diwali film to celebrare the festival of
lights. With the message, “Diwali always finds its way. To your homes. To your
hearts”™, the film beautifully captures the timeless spirit of the festival, reminding us that
Diiwali is not confined o rituals or festivities alone, bur is an emotion that touches lives in

coun E]L‘S!i- Ways.

Conceptualized Denstu Creative Webchutney and directed by Kshiteej Dua the film
beautifully encapsulates the joy, togetherness, and warmth that Diwali brings. It follows the
story of a young couple whose quiet Diwali morning is transformed by a simple gesture
from their elderly neighbour, sparking a heartfelt conversation about what the festival truly
means. This moment inspires them to rediscover the magic of Diwali - the laughter, the
chaos, the bonds, and embrace the celebration with renewed love and enthusiasm. The film
gently shows how traditions and emotions are carried forward, with the older generation

inspiring the younger to L‘ucp the festival’s spirit alive with the same warmeh and energy.

Going beyond lamps, sweets, and sparkling décor, the film focuses on what truly makes
Diwali extraordinary: the light of hope, the bonds of togetherness, and the joy of giving and
reeciving love, With warm visuals and an aplifting story, it reinforces thac the lighe of Diwali

can never be dimmed, it will always find a way to illuminate our lives.

Speaking on the launch of the film, Ms. Parul Mittal, Director, Greenlam Industries,
said: “Ar Greenlam, we believe thar Diwali is not just a festival, bur a celebration of bonds,
love, and shared joy. Through this film, we wanted to share a message that resonates
universally that no marter the circumstances, the light of Diwali always finds its way. It has
the power to bring warmth, hope, and joy into our lives, and thart is the essence we wish o

celebrate with everyone this festive season.”

Commenting on the campaign, Surjo Dutt, CCO Dentsu Creative Webchutney,
said - “We discovered a fundamental truth about modern youth and, using Greenlam's role
in their homes, transformed it into a heartwarming, feel-good story about a new-age couple

celebraring the joy of their own space this Diwali.”

Ujjwal Anand, Managing Partner, Dentsu Creative Webchutney, added - “This film
is an ode to the way culture transforms with each generation. We wanted to tell a story thar
feels authentic to today’s youth, who may resist or reinterprer traditions, yer incvitably
rediscover their joy when family, friends, and festivities come together. At Dentsu, we
believe in crafting stories that resonate with socictal truths and spark emotion—and this

film is a true reflection of that.

It is a celebracion :'.nfmgﬂrhcrnuss. cultural continuity, and the simple joys that define Indian
festivals, Tt beaurtifully bridges generational attitudes— acknuw]udging that while traditions

evolve, the essence of Diwali remains unchanged: a time for light, love, and connection.”



Viral Vault India

Greenlam’s new Diwali campaign celebrates
love and connection

Conceptudlised by Dentsu Cregtive Webchutney, the film 'Diwall Always Finds Its Way' coptures the

emational warmth and togetherness of the festive season

@ Home Feels Complete When Diwali is Celebrated Together | ...

Watch on I8 YouTube

Greenlam Industries, in colloboration with Dentsu Creative Webchutney, hos lounched o new
festive campaign titled *Diwall Always Finds Its Way', celebrating the enduring spirt of love,

connection, ond emational renewal that defines the festival of lights

The film tells the story of o modem couple rediscovering closeness and wormth amidst the busyness
of everyday life. Moving beyond comventional festive portrayals, it highlights Diwall o more than a

ritual - o feeling that finds its way Into every home and relationship, reldndling joy and togetherness.

Parul Mittal, Director, Greenlom Industries, soid

At Greenlam, we believe Diwall is not just o festival but a celebration of bonds,
love, and shared joy. Through this film, we wanted to convey that no matter the
circumstances, the light of Diwali always finds its way - bringing warmth, hope,

and hoppinass into our ives.”
Surjo Dutt, CCO, Dentsu Creative Webchutney, added:

“We tapped into a simple truth about modern relationships and used
Greeniam’s role in their homes to tell a heartfelt story about rediscovering

connection in one's own space this Diwall*
Ujjwal Anand, Manoging Partner, Dentsu Creative Webchutney, said:

"This film reflects how every generation redefines culture in its own way. Even

os traditions evolve, the essence of togethermess remains fimeless.”

With s worm visuols ond humaon storytelling, ‘Diwall Always Finds Its Way' portroys the festival os
a celebration of emotion over extrovogonce - reoffirming Diwali's enduring messoge of love and

connection




